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2016 Marketing Trends Survey
Email marketing budgets are top targets for increased investment as brands 
focus on engagement and integration with additional channels and data sources

A new industry survey conducted by Selligent and StrongView from November 25 to December 9, 2015, 
reflects the attitudes of 295 business leaders in regards to their planned marketing budgets, priorities, 
and challenges for 2016. 

According to the data, marketing budgets will once again rise in 2016, with 56% of companies increasing 
and 35% maintaining current levels. The number of companies increasing budgets has grown two 
percentage points over 2015 results. The number of brands decreasing budgets increased from 6% in 
2015 to 9% in 2016. Email marketing remains the top channel attracting increased investment, followed 
by social media and display. Mobile slipped to fourth place compared to 2015 results. Increased interest 
in social media growth was reflected in responses to multiple questions. 

Engagement, integration, and data were core themes in the 2016 results. “Increasing subscriber 
engagement” was by far the most important marketing initiative for 2016 at 34% – more than double 
the next response of “improving segmentation and targeting.” Marketers chose “improving data analysis 
to better understand customer context” as the third most important initiative. Brands’ ongoing struggle 
with data and channel integration was evident in the top 2016 challenge – “leveraging customer data 
from multiple channels and data sources.”

The following charts highlight the most relevant and significant data points from the survey. More 
information on the survey can be found in the press release distributed on January 20, 2016:  
www.strongview.com/2016SurveyRelease
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1. What is the size of your organization?

2. Where is your company headquartered?
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3. What industry is your company in?

4. How do you expect your marketing budget to change in 2016?
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5. Please indicate the programs for which you plan to increase or decrease spend
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5. Please indicate the programs for which you plan to increase or decrease spend (continued)
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7. On which lifecycle email marketing programs do you plan to increase spend?

6. On which email marketing programs do you plan to increase spend?



72016 Marketing Trends Survey  |  Copyright © 2016 StrongView Systems, Inc. All rights reserved. 

8. On which mobile programs do you plan to increase spend?
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9. What were your three most important email marketing initiatives in 2015?
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9. What were your three most important email marketing initiatives in 2015? (continued)
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9. What were your three most important email marketing initiatives in 2015? (continued)
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10. What will be your three most important email marketing initiatives in 2016? 
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10. What will be your three most important email marketing initiatives in 2016? (continued)
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10. What will be your three most important email marketing initiatives in 2016? (continued)

11. What are your biggest email marketing challenges heading into 2016? (select top 3)
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11. What are your biggest email marketing challenges heading into 2016? (continued)
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12. What channels are you planning to integrate email with in 2016?

13. How will you be integrating mobile with email in 2016?

14. What statement best reflects how email marketing is deployed in your organization?
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15. What data are you currently leveraging to power your email marketing programs?
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17. What’s your biggest challenge to leveraging more data in your email marketing programs?

16. What is the most valuable type of data that you currently are not able to leverage  
 in your email marketing programs?
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18. Please identify the top three performing networks for your social media marketing efforts.
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18. Please identify the top three performing networks for your social media marketing efforts  
 (contined)
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ABOUT THE SURVEY

The “2016 Marketing Trends Survey” from Selligent and StrongView was administered online 
in conjunction with survey partner SENSORPRO. The poll, which gathered feedback from 295 
business leaders across a wide range of industries, was conducted from November 25  
to December 9, 2015.

ABOUT STRONGVIEW, A SELLIGENT COMPANY

StrongView helps brands understand, engage, and deliver value to consumers. Recognized as 
a leading provider of email and cross-channel marketing solutions, StrongView enables brands 
to recognize and act on consumers’ fast-changing circumstances before, during, and after each 
moment of engagement.

In October 2015, Silicon Valley-based StrongView merged with Selligent, Europe’s rapidly growing 
marketing automation and data management solutions provider. Together, StrongView and Selligent 
enable enterprise marketers to leverage a broad and robust suite of digital marketing solutions from 
a single global provider. Learn more at www.strongview.com and www.selligent.com. 

ABOUT SELLIGENT

Selligent is a global marketing automation provider that powers audience engagement programs 
for nearly 700 leading brands in retail, financial services, automotive, publishing and travel with 
an omnichannel marketing platform that includes best-in-class email capabilities. The solution 
empowers brands to create meaningful omnichannel communications across email, site 
optimization, social, mobile and customer care at a competitive price point that makes Selligent 
the best value in the market. 

 The platform uses rich data analytics to provide 360-degree audience insights and offers 
customer journey mapping capabilities to deliver optimal audience engagement to customers 
and prospects alike. Serving brands in 19 countries across both Europe and the Americas, 
Selligent works with companies ranging from the mid-market to large enterprise, often 
partnering with its extensive network of agencies and MSPs. 

Selligent has offices in San Francisco, Boston, New York, London, Belgium, Paris, Munich, 
Barcelona and Australia. Learn more at www.selligent.com and connect with the team at Twitter, 
LinkedIn, and our blog.

http://www.strongview.com/
http://www.selligent.com/
http://www.selligent.com/
https://twitter.com/selligent?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.linkedin.com/company/selligent
http://www.selligent.com/blog

